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NEW YORK — Vera Wang keeps refining her artsy-intellectual
aesthetic, and her spring collection played like a gentle dream
filled with layers of transparency. Here, a sheer silk organza
tunic over an embroidered top, worn with a cotton knit cardigan
and hand-painted silk skirt. For more, see pages 4 and 5.

All A-Go-Go at Gucci:
Mark Lee to Step Down,
Di Marco Tapped as CED

By WWD Staff

PARIS — In the biggest bombshell at Gucci

since Tom and Dom bid adieu in 2003, Mark

Lee is stepping down as president and ¥ /

chief executive officer of the Italian luxury -

powerhouse, effective Dec. 31. )

One of the industry’s most admired

executives — who grew Gucci revenues 46 : .

percent during his four-year tenure but saw = = \ \

its rise wobble recently — Lee’s impending o T VN
: | y /

departure set off a major executive reshuffle
at parent Gueei Group on Tuesday:. AR} £/, [ o ¥

The group said Lee will be succeeded by ARY _ 2 " sl
Bottega Veneta president and ceo Patrizio A /
di Marco, effective Jan. 1. In turn, Marco
Bizzari, ceo at Stella McCartney, will succeed
di Marco at Bottega.

Lee characterized the nonrenewal of his

See Mark, Page®
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Rozae Nichols Retools Management, Establishes New Line

By Marcy Medina

LOS ANGELES — Designer Rozae Nichols has picked new
management and created a line in an effort to take her
business to the next level.

Last month, the 12-year-old Los Angeles-based com-
pany hired chief executive officer Per Inglander from
Lacoste, and he already has signed up new manufactur-
ers, restructured staff and taken other measures to reduce
operating costs by more than 15 percent in the next nine
to 12 months.

Chief among Inglander's plans is to revamp the com-
pany's three-year-old secondary line, Rozae Nichols
Convertible, into a sporty contemporary line called Rozae
by Rozae Nichols, which will make its debut in the spring.

The line offers a younger, more casual take on tomboy-
unisex pieces, and will wholesale for $100 for tops, $195
for dresses and $130 for skirts. The signature collection,
which accounts for about 70 percent of the total business,

wholesales from $165 to $295. The brands are sold in about
300 stores domestically, including Neiman Marcus, Stanley
Korshak and Scoop, as well as 90 doors internationally,
including Harvey Nichols and Lane Crawford. Inglander
hopes to grow the business in Asia and South America.

The new pieces will be based on cotton worker-inspired
fabrics such as cotton broadcloth, canvas and distressed
leather, Jersey tops will also have sequins and exposed
zippers, both trademark details of the signature line.

The plan calls for the contemporary Rozae by Rozae
Nichols line to grow to 40 percent of the total business,
while at the same time fine-tuning the signature line with-
in the young designer category.

Future developments also include a retail store in Los
Angeles in the next two years and e-commerce, both of
which Inglander says will aim to double the business in
the next three to five years.

“I think this is the most significant step forward my
company has ever taken,” Nichols said.

Number of Lindsay
Lohan’s movies that
broke $100 million

at the box office
worldwide:

"FREAKY FRIDAY,"
$160.8 million;
“MEAN GIRLS," $129
million, and “HERBIE
FULLY LOADED,"
$144.1 million.
SOURCE: EXHIBITOR
RELATIONS CO.






